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FAM TRIP

NH | HOTEL GROUP

N

“A complimentary trip for decision makers, travel agents and consultants
organised by NH in collaboration with external suppliers, with the
objective of showcasing our properties and services and increasing
revenue in the short, medium and long term”.

/

Defining the objectives and
what you want to achieve
from it, should be the first
step when considering hosting

a Fam Trip.

Apply strategic sense when
setting the date, taking into
account when the business is
needed, account lead time

and customer life cycle.



FAM TRIP: Must’'s & Golden Rules NH | HOTEL GROUP

HOTELS

HOTELS

HOTELS

HOTELS

HOTELS

HOTELS

Avoid mixing segments & feeder markets; language barriers and culture requirements might
become an issue.

FAM Trips can be requested by POS or POD.
DBD or Segment Leader POS/POD must be involved in the Business Case preparation.

Site Inspection: “THINK OUTSIDE THE BOX”. Must be conducted by the Hotel GM and/or BU senior
sales representative, as it is the moment to create a memorable experience for our client.

Transportation:
o Major transportation: Search for an airline or rail partner to reduce costs.
o Ground transportation: Mandatory to arrange private shuttle for ground transportation.

A new Travel Reason has been created in TMS NH FAM TRIP, all FAMs should be under such
condition.



FAM TRIP: Musts & Golden Rules NH | HOTEL GROUP

HOTE

[

Create a retro plan including:
o Periodical catch ups POS & POD
o Conference call rehearsal POS & POD: minimum 2 weeks before Fam Trip to review
the entire event: logistics & flow of the action (all disciplines must be involved)
o Onsite meeting rehearsal POS & POD: to go through the entire Fam Trip event to
review logistics & action flow
o After the event catch up call POS & POD: to share feedbacks & learnings

MH Avoid providing exact times in the draft of the programme.

NH The Save the Date will be a catch phrase to drive attention and confirm client attendance,
think outside the box and make it attractive and different to ensure success.

NH Save the Date to be done by LAH or Sales Representative responsible of the account at
POS.

MH The scope of invitees should be negotiation influencers or key decision makers.




FAM TRIP: Musts & Golden Rules NH | HOTEL GROUP

TH |nvitation should not be transferable and only valid for the customer invited. Exception
will be reviewed on an individual basis.

NH Pick-up service at the airport or train station.

H Print signs to make it easier for them to find you.
o An NH representative must be present at pick-up service
o Welcome pack to be delivered in the shuttle: welcome letter, room key, copy of
agenda and any additional items.

H Welcome to the hotel: welcome beverage hosted by DBD or CD.

H On top of the VIP treatment ensure is included the following:
o Luggage delivery service to the room.
o Upgraded rooms for entire group.
o VIP amenities in all rooms including local gifts/ sales material which can be taken
back home in luggage.




FAM TRIP: Room Costs NH | HOTEL GROUP

Forecast Occupancy <60%
o NH:35€ BB inc. VAT
o NHC & nhow: 40€ BB inc VAT
For LATAM hotels rates will stay the same but currency will be in S

Forecast Occupancy <90%
o NH: 60€ BB inc. VAT
o NHC & nhow: 70€ BB inc VAT
For LATAM hotels rates will stay the same but currency will be in S

Forecast Occupancy >90%
o 35% off BAR LRA

Fam Trips exclusively for one property with forecasted occupancy <90% rooms
will be on complimentary basis

Above conditions are always available excluding during BOD periods, in which
FAM Trips aren’t allowed




NH FAM TRIP
Marketing & Communication

NH | HOTEL GROUP



FAM TRIP: Communication Plan Fam Trip NH | HOTEL GROUP

[ 1 week in advance ]

5.Pre-arrival

5 months in advance } email

[ 2 weeks in advance ]

O 10. Roll up [ 1 week after the trip ]
1.Save the (Optional material) ‘
date +
2\
program 3.Definitive 11.Thank you
Letter .
draft program email + survey

Pre-Fam Trip During the Fam Trip Post-Fam Trip

4.Printed 7.Agenda 9.Giveaways 12.Follow up
invitation (Notebook — email

(Optional Optional material)
material)

[ 2 months after the event ]

[ 3 months in advance ] [ 1 month in advance ]




MATERIALS TEMPLATES
1.SAVE THE DATE + 15t PROGRAM DRAFT NH | HOTEL GROUP

e  WHAT: pre-invitation sent to your potential customers with RSVP confirmation.

SAVE R :
THE DATE » ¢ Fam trip month, year and date
mmm o
THE FAM TRIP NAME » * Famtrip name
I —» ¢ Welcome introduction & destination

inaugural global customer summi

Fam trip date(s) (from —to) & Fam trip hotel name(s)

XX MONTH YEAR
HOTEL NAME

Il bring NH Hotel Group's leadin

* Fam Trip text where:

- Wm_‘ff”"""""W‘-;’:;’;ﬁj{’;:’:‘lf:'_’:'n“l""j;:fg’"“‘”""" * Toraise its highlights (“sell the destination”)
e  Trip educational sessions

e Highlight OUTSIDE THE BOX activities

e * Include RSVP deadline (when to confirm)

« s e s o e Email where to confirm client attendance

v

centricity, traveland m

CHECK PROGRAMNE DETAILS » *  Fam Trip draft of the Program (button with specific link)

e Details on the slide 5
NH  HOTELGROUP | TH  micouscron  Mhow  Hesporia

Picture: include a photo of the destination (make it VISUAL and appealing)

v Avoid providing exact times in the draft of the program
v The Save the Date will be a catch phrase to drive attention and confirm client attendance,
think outside the box and make it attractive and different to ensure success

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3329



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3329
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3329
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3329

MATERIALS TEMPLATE
2.INVITATION EMAIL + SPECIFIC BUTTON “Personalize your stay”

NH | HOTEL GROUP

e  WHAT: official communication to clients that have confirmed attendance to Save the Date.

CONFIRMATION

THE FAM TRIP NAME

‘Lorem ipsum dolor sit amet”

v

Dear XXXXXXX,

. 4

Thank you for confirming your attendance.
We are delighted that you will be joining us at

our first NH Hotel Group Global Name Convention.

In the following days you will receive more detailed information about the event.
Meanwhile, please be so kind as to anticipate some details about your attendance, which
will assist us in organizing your participation, by filling out the attached form.

If you have any questions please do not hesitate to contact me.
We look forward to welcoming you in the near future.

Best regards

. 4

XXXXXXXXXXXXXX
EMAIL: XXXXX@NH-HOTELS.COM
TEL. +XX XXXXXXXXXXXXX

. 4

PERSONALIZE YOUR STAY

e

NH | HOTEL GROUP NH  nucouecrion  nhow  Hesperia

. 4

Fam trip name
Fam trip date(s) (from —to) & city

Name of the client & “Thank you” introduction

Fam Trip text informing about the next communications and actions.

NH Contact details.

Specific button “Personalize your stay”:

Survey where you have to include relevant information:
*  Food allergies
*  Physical limitations
e Other relevant information

v" Invitation should not be transferable and only valid for the customer invited.
Exception will be reviewed on an individual basis

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3330



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3330
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3330
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3330

MATERIALS TEMPLATE
3.PROGRAM: DRAFT & DEFINITIVE NH | HOTEL GROUP

WHAT: schedule of activities from the start of the event to its conclusion.

*For both programs (d

PROGRAMME

it
THE FAM TRIP NAME

“Lovem ipsum dolor sit amet”
X U™ MONTHEAR . OTY

raft & definitive) the template is the same.

. 4
L]

Fam trip name

v
[ ]

Fam trip day & month

RATURSD FEMR
1 o by N G s 3k s
A

. 4
[ ]

Fam trip schedule & short activity description

g w5 o N G PR ARk S AR GOp ST
COOKTAILS & NETWORSNG.

Program MUST include:

uuuuu

WOW Effect

Promote the destination
Cultural and educational content

Site Inspections hotel accommodation & other NH

properties

Property exposure focusing on USP

In-house F&B lunch/dinner, If outside add value

3
i
L]

NH | HOTELGROUP | TH  mcouecnion

o0 0000

Secure a minimum of two hours free time per day

nhow  Hespera

v Avoid providing exact times in the draft of the program because
it may change

High Resolution template

: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3331



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3331
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3331
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3331

MATERIALS TEMPLATE
4.PRINTED INVITATION (OPTIONAL MATERIAL) NH | HOTEL GROUP

e  WHAT: printed pre invitation send by post to the customers one month in advance with the most important information.

OPTION: A ERONT

FAMTRIP

, =% ¢ Fam trip hame
XX™ - XXSTMONTH YEAR - CITY

s L = ¢ Fam trip date(s) (from —to) & city
THI; FAM TRI-P — " - Famtripname
NAME

Lorem ipsum dolor sit amet

nh-hotels.com

BACK

NH Hotel Group cordially invite you to attend ° Fam trip name
*  Fam trip date(s) (from —to)

THE FAM TRIP NAME

XX - XX MONTH ® C|ty
ary
MH HOTEL NAME
* Hotel name(s)
Dress how you feel comfortable doing business
)
NH HOTELGROUP | TMH m ' nhow  Hesperia

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3332#



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332

MATERIALS TEMPLATE

4.PRINTED INVITATION (OPTIONAL MATERIAL) NH | HOTEL GROUP

OPTION: B
FRONT

= =====% o  Fam trip name

= ¢  Fam trip date(s) (from —to) & city

=% ¢  Fam trip name

NAME

Lorem ipsum dolor sit amet

BACK

NH Hotel Group cordially invite you to attend

THE FAM TRIP NAME
X NTH

=% ¢  Fam trip name
*  Fam trip date(s) (from —to)

* (City
* Hotel name(s)

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3332#



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3332

MATERIALS TEMPLATE
5.PRE-ARRIVAL EMAIL NH | HOTEL GROUP

e WHAT: pre-invitation sent to your customers one week in advance including relevant information.

PREARRIVAL

. 4

THE FAM TRIP NAME *  Famtrip name
“Lorem ipsum dolor sit amet”
EESEMEEE *  Fam trip date(s) (from —to) & city
Dear Delegate
Thanks for confirming your attendance to
the first NH Name Convention
Please find below anumber of tips that may help you during your stay in Barcelona

WEATHER FORESCAST IN CITY

TUESDAY 17 WEDNESDAY 18™ THURSDAY 19™
'

. : eom Body MUST include relevant information for customers:
S x5 U Weather forecast
opess U Dress code

J— (] Directions

Evening #2: smart formal (lounge suits and cocktail dresses)

NETWORKING ACTIVITY D P h o n e n u m be rs

v

S| AND A SURPRISE ON THE 17™ .
e U Map & Location
colours, ling shoes.

- U Last update on full agenda

NH Collection Barcelona Constanza
C/ Deu I Mata, 69-99. 08029 Barcelona
Tel.+34932811500 > View map

Please do not hesitate to contact us for any inquires or doubts about your stay or the event
We look forward to the pleasure of having you

The fam trip name

&
NH | HOTEL GROUP | '!;]YL‘! NHCOLLECTION  MhOw  Hesperia

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3333



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3333
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3333
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3333

MATERIALS TEMPLATE
6. WELCOME LETTER NH | HOTEL GROUP

e WHAT: welcome to guests written by a NH BU’s high rank representative.
Must be allocated in the customer’s room before his/her arrival together with the agenda (slide 10)

FRONT

M MONTH YEAR - OTY

*  Fam trip date(s) (from —to) & city

»
»
THE FA.M TRIP N‘AME N .
Lrum e st > * Famtrip name

WELCOME TO THE FAM TRIP NAME “ . ”
> *  Welcome “Fam trip name

DEAR DELEGATE,

I'd like to personally welcome you to the NH Global Customer Summit. It's an

exciting time for NH Hotel Group as we continue to grow, remaining as always .

adaptable, motivated and open to new ideas. The world of Business Travel is ; Body M UST I n CI u d e :

an exciting area in which to work, and we'll continue to meet and bring

e gk AR o compety e U Header can be personalized or use “Dear delegate
et e Aemme e e o i o sy o o e o e U First paragraph with a "welcome" message

today and excited about where we are headed. . . n . . n

Befare | close, I'd like to thank you for attending our conference and bringing D CIOSI ng pa ragra ph Wlth a ppreCIatlon to gueStS

our expertise to our gathering. You, as organization leaders, have the vision, . . . . .

e ot e s oot s e i i o vy QO Signature line from event host, including title

forward. You are truly our greatest asset today and tomorrow. and we could
not accomplish what we do without your support and leadership. Throughout

this conference, | ask you to remain engaged, keep us proactive, and help us BA‘ K

shape the future of MH Hotel Group.

”

Yours sincerely,

Rufine Pérez Ferndndez i
Chief Commercial Officer. Chief Transformation Officer.
THE FAM TRIP NAME

NH Hotel Group o H
e »  Famtrip name
NH | HOTELGROUP | TH e ...ﬁ 1o nhow  Hesperia

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3334



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3334
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3334
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3334
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3334
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3334

MATERIALS TEMPLATE
7.AGENDA NH | HOTEL GROUP

e WHAT: printed agenda of the fam trip. This agenda cover with the details of all the activities that will take place
during the all Fam trip . Will allocated together with the welcome letter (slide 9)

BACK COVER COVER

PROGRAMME

= ¢  Fam trip date(s) (from —to) & city

~ THE FAM TRIP NAME > o Fam trip name
I

* Picture & short description

about:
*  Destination
*  Hotel that the are going to visit
e Activities
MASTER OF CEREMONIES .
* Actions

PAUL TILSTONE

dor 50 P : TNH | HOTEL GROUP *It is and example from a Summit event

nhow  Hesperia

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3335



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335

MATERIALS TEMPLATE

7.AGENDA

NH | HOTEL GROUP

INSIDE

Agenda MUST include:

* Fam trip name

PROGRAMME

THE FAM TRIP
NAME

MONDAY 16™
NOVEMBER

OPTIONAL, INFORMAL DINNER OR PRIVATE TIME
Mapro y Rojo Restaurant - Aw. Diagonal, 640, 08017 Barcalana.

09.00
1230
14.00

1530

16.00

1700

1830
13,45

TUESDAY 17™
NOVEMBER

OPTIONAL, CITY TOUR - Maet g in the labby.

WELCOME LUNCH - Foyar Area 1¢ Floar

WELCOME BY NH HOTEL GROUP - Barcslona Meating Room. ™ Floar

Speaker: Hugo Rovira, Managing Director Spain, Portugal and Andorra at NH Hotel Group.

EE INSPIRED BY NH HOTEL GROUP'S FEATURED SPEAKER - Barcelona Mesting Room. ™ Floor
Speaker: Enhamed Enhamed, Motivational Speaker.

TEMPTING BREAK - Foyer fvea. T Floor
HOTEL STRATEGY CHECK - ACCOMMODATION STRATEGIES OF THE FUTURE
- Barcelona Meeting Rpom. 1* Floor

Haar the perspectivas of MH Hotel Group leadesship on consstent and emenging hotel and
wenue management challenges and the NH Hatel Ask your challes

Speaker: RuMing Pérez, CCO at NH Hotel Group.

COCKTAILS & NETWORKING - Foyer Area. 1 Floor
Relax and meet other delegates whilst taking a bahind-the-scenes ook at NH Hotel Group's
amazing holographic technolagy. Some lucky delegates will be invited to De recorded as
ahalogram

FREE TIME

WELCOME RECEPTION & DINNER - Hesperia Tower Hotel -
The Dome. Meet us in the kobby.

09.00

0930
noo

nio

1300
1430

16.00

16.30

WEDNESDAY 18™
NOVEMBER

WELCOME BACK - Barcedona Meeting Roam. 1¢ Floar
Speaker: Cathering MeGavock, Regional VP - EMEA at GBTA.

SESSION 1z CREATIVITY IN MOTION - Barcelona Meeting Room. ™ Floor

Astdiessing the neects of business travel and mesting programmes today recuires an increased
need for creativity. A panel consigers the fundamental challenges and offers creative solutions.
Speakers: Amon Cohen, Director at TravelWord; Andreas J. G. Wellauer, CEO at GALIANT
Consulting; Yves Galimidi, Gwner at Business Travel, Meetings & Mobility Solutions.

TEMPTING BREAK - Foyer Area. 1@ Floar

SESSION 2! THE CUSTOMER - ROOM 101 - Bascelona Meating Room. I¢ Floor
In this session we find cut what the customer Ly wants as we hear from a travel management
panel in a"Room 107 style session. Panelists are asked to present their pet-nates in the world of
travel and mestings management.In each round the sudience will vete on the mest frustrating
aspect of trawel & mestings management to be banished to Reom 101 and one panelist wil emesge
2 VICLOnous winner.

Speakers: Carlos Sanchez, Manager Big Data Analytics, Product Innovation at CWT;

Deborah Short, Global Travel Manager at Willis: Inmaculada Martinez-Rulz, VP Corporate Sales
at NH Hotel Group.

LUNCH TIME - Buffet ragtaurant. PP Floor

SESSION 3! MODELLING CHANGE - THE COLLABORATIVE DISTRACTION - Auditori and Kursal
Meeting Rooms. 1* Floor

With spmany developments in travel & mestings management, haw da you effectively manage
change? Here, the conference gets creative and appdes your teamwork skill to creste madels for
managing change.

Speaker: Eric Billaut, Director Supplier Management & Procurement EMEA at American Express
Business Travel.

TEMPTING BREAK - Foyer Area. 1 Floor
SESSION 4: VIRTUAL REALITY CHECK - INTELLIGENT TRAVEL MANAGEMENT

- Barcelana Mesting Room. 1 Floar

Featuring the NH Hotel Group proprietary holographic technology, this session will consider the
latest technalogy in travel and mestings management, its Impact, ehallenges and oppartunities for
the programimas of today.

Speskers: Chris Elmitt, Managing Director at Crystal Interactive; Luis Aparicio, Senior Global
Aecount Manager at Amadeus IT Group; Verbnica Gonzslez, Business Developmant Director

at NH Hotel Group.

FREE TIME

CLOSURE DINNER - DO Giovanni Restaurant. PP Floos

THURSDAY 19™
NOVEMBER

Optienal, Escorted tour toIBTM - Meet us in the lobiby.

L Name, date and location of the event

U Every activity must have a specific time and
place

U Attendees should know where they can find
more information

U The agenda will have information presented in
two columns: the left column should provide day
and time information, and the right column,
detailed descriptions of the agenda.

v’ Your agenda should be easy to follow, and if
possible, try to get everything on one page

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3335



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3335

MATERIALS TEMPLATE
8.BADGE

NH | HOTEL GROUP

e WHAT: ID worn at all times during the fam trip

8.1 FOR NH STAFF
BACK COVER COVER

THE FAM TRIP NAME THE FAM TRIP NAME

INGO INGO '

INGO GEIS INGO GEIS

NH NH

HOTEL GROUP HOTEL GROUP

FOLLOW US @NHHOTELGROUP FOLLOW US @NHHOTELGROUP
#THEFAMTRIPNAME HTHEFAMTRIPNAME

NH | HOTEL GROUP NH | HOTEL GROUP

NH  micowection  nhow  Hesperia NH  mecowecnon  nhow  Hesperia

Fam trip name

NH staff name

Social Media Hashtag & content
(in case you have it)

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3365



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3365

MATERIALS TEMPLATE
8.BADGE NH | HOTEL GROUP

8.2 FOR ATTENDEE

BACK COVER COVER

THE FAM TRIP NAME THE FAM TRIP NAME

Lores im dolor sit amet

* Fam trip name

MICHAEL MICHAEL . Attendee name

MICHAEL LEPAGE MICHAEL LEPAGE

COMPANY COMPANY + Attendee company name

FOLLOW US @NHHOTELGROUP FOLLOW US @NHHOTELGROUP

HTHEFAMTRIPNAME HTHEFAMTRIPNAME ° Social Media HaShtag & content
(in case you have it)

NH | HOTEL GROUP NH | HOTEL GROUP

& bt
n_H NH COLLECTION nhow II:Ig;peria ﬂH TH COLLECTION nhow

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3366



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3366

MATERIALS TEMPLATE
8.BADGE

NH | HOTEL GROUP

INSIDE: Please note that inside information badge is the same for NH staff and guests.

STAFF

12,00 - 13.00
13.00 - 13.30
13:30-14:00
14:00 - 14:30
14:30 - 15:30
15:30 - 16:00
16:00 - 16:30
16:30 - 17:30

18:30 - 22:00

PROGRAMME

DAY XX™ MONTH

WELCOME LUNCH

OPENING

UPDATE NHHG

STATUS NH COLLECTION HOTELS & REFURBISHMENTS
AIRLINE INTERACTIVE PRESENTATION

TEMPTING BREAK

SPEECH

SPEED DATING

ACTIVIVITY

ATTENDEE

AME

_— * Famtrip name

DAY XX™ MONTH

09:00 - 09:15
09:15 - 10:15
10:30 - 12:30
12:30 - 13:30
13:30 - 15:45
15:45 - 16:30

16:30 - 17:00

WELCOME

INTRODUCTION TO THE ACTIVITY
ACTIVITY

LUNCH

OUTCOME PRESENTATION

LET’S NETWORK!

CLOSURE

PROGRAMME

THE FAM TRIP NAME

m DAY XX™ MONTH DAY XX™ MONTH

12.00-13.00 WELCOME LUNCH

13.00-1330 OPENING

13:30-14:00  UPDATE NHHG

09:00 - 0915 WELCOME
09:15-1015  INTRODUCTION TO THE ACTIVITY
10:30-1230  ACTIVITY

14:00-14:30  STATUS NH COLLECTION HOTELS & REFURBISHMENTS 12301530 LUNCH

14:30-15:30  AIRLINE INTERACTIVE PRESENTATION 13:30-15:45 QUTCOME PRESENTATION

15:30 - 16:00  TEMPTING BREAK
16:00-16:30  SPEECH

16:30 - 17:30  SPEED DATING
18:30 - 22:00  ACTIVIVITY

15:45 - 16:30  LET'S NETWORK!

16:30 -17:00  CLOSURE

Badge agenda MUST include :

O Date of fam trip

O Every activity must have a specific time

U The agenda will have information presented in
two columns: the left column should provide day
and time information, and the right column,
detailed descriptions of the agenda.

High Resolution template: Attendee:http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3336
http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3365

Staff:



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3336
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3365

MATERIALS TEMPLATE

9.GIVEAWAY — NOTEBOOK — OPTIONAL MATERIAL NH | HOTEL GROUP

WHAT: notebook - it is an optional material. You will give to your customer during the first activity.

OPTION: B

OPTION: A

COVER
Mo.'fﬁj;éxjc'w < e Fam trip date(s) (from —to) & City =
THE FAM TRIP « «  Fam trip name > THE FAM TRIP
NAME : - NAME

Lorem ipsum dolor sit amet

nh-hotels.com

You can personalize
NH " 7“&\.::.; ....... the image With an NH
product

BACK COVER BACK COVER

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3338



http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338
http://brandcenter.nh-hotels.com/paginas/index.php?nodId=3338

MATERIALS TEMPLATE

10.ROLL UP — OPTIONAL MATERIAL NH | HOTEL GROUP

e WHAT: Poster situated close to welcome desk with the most important information. It is an optional material.

OPTION: A OPTION: B

FAMTRIP FAM TRIP

xxTH~ " XXsT
MONTH YEAR - CITY

S e Fam trip date(s) (from —to) & city =——————>

sese
ooooooo
oooooooo
------------
-----
ooooo
°

v

<
>
=
m

Lorem ipsum dolor sit amet

FOLLOW US @NHHOTELGROUP
H#THEFAMTRIPNAME

NH | HOTEL GROUP

e
NH  nucowecnon nhow  Hesperia
ome LLES LA

* Famtrip name

You can personalize
the image with an NH
product

NAME

Lorem.psum dolor sit amet

FOLLOW.US @NHHOTELGROUP
HTHEFAMTRIPNAME

NH | BOTEL GROUP

e COLRBE TION

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3337
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MATERIALS TEMPLATE
11.THANK YOU EMAIL NH | HOTEL GROUP

WHAT: official communication sent one week after the fam trip together with satisfaction survey to clients and NH
representatives that attended the trip.

THANKYOU

THE FAM TRIP NAME

Fam trip name
Fam trip date(s) (from —to) & city
Body MUST include:
U Thank you for their assitance

O Ask feedback about their experience during the fam
trip

Prepare survey monkey for customer survey

THE FAM TRIP NAME

NH | HOTEL GROUP NH

e Include a picture of the event’s group

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3339
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MATERIALS TEMPLATE
12.FOLLOW UP EMAIL

NH | HOTEL GROUP

WHAT: official communication sent to customers that atended the fam trip two months after the fam actions.

.....

THE FAM TRIP
NAME

Lorem ipsum dolor sit amet

Dear XXXXXXX,

"Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco |
aboris nisi ut aliquip ex ea commodo consequat.

If you have any questions please do not hesitate to contact me.

We look forward to welcoming you In the near future.

Best regards

XXXXXXXXXXXXXX
EMAIL: XXXXX@NH-HOTELS.COM
TEL. +XX XXXXXXXXXXXXX

&
NH | HOTEL GROUP NH  nicoecton  nhow

HOT

Hesperia

@ ¢ Fam trip name

#——= e Header can be personalized or use “Dear xxxx”

Body MUST include :
U Thank you for their attendance
0 Remember them NH is at their complete
disposal

4 ¢ (Contact details

High Resolution template: http://brandcenter.nh-hotels.com/paginas/index.php?nodld=3340
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